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For close to a dozen years,
NorbParkhas been op-
erating his business un-

der the name of SellingSys-
tems, sowhen hemailedme a
notification that he’s changed
the name to SIX, I had to pay
him a visit to find outwhy.
The company provides spe-

cialist consultingwithin three
areas of the real estate indus-
try— in subdivision research
and development, resort
properties and formulti-fam-
ily residential projects.
Before starting his own

company, Park had been gen-
eralmanager ofMelcor
Homeswhen itwas develop-
ingHawkwood andRanch-
lands, was in executive sales
andmarketing positionswith
JaymanMasterbuilt and
AlbiHomes, andworked for
a timewithCSG.
He launched his own com-

pany in 1996with the idea of
concentrating on sales train-
ing for the real estate industry,
butwas soon answering the
call of developers to assist
them inmarketing newprod-
ucts.
Imet Parkwhile hewas

working on his first highrise
promotion— the rather posh
Grandview condominium
towers at ElbowDrive and 4th
Street S.W. for Streetside.
Today, he can claim to having
been involved in a consulting
role to close to 100 projects
and launchedmore than
50 developments, including
around a dozenCalgary high-
rise residential towers.
Park helped a number of

B.C. developers in the early
years, whichmeant a lot of
travelling; he needed some-
one to hold down the fort
here, and hiswifeLana took
over the administrative du-
ties. Today, he has a staff of 11
that includes son Jay, a Uni-
versity of Calgary economics
graduatewho said he’dwork
for his father for job experi-
ence, but never left, and rose
to the position of vice-presi-
dent operations.
DaughterTiffany is aman-

agement grad from theUni-
versity of Lethbridgewho has
beenwith the firm for five
years and directs a creative
department of three art col-
lege graduates in design, two
accountmanagers and a co-
ordinator. Three other em-
ployees are in the research de-
partment assessing and ana-
lyzing themarket, andwriting
research reports andmarket-
ing plans.
Currently, they areworking

onGatewayMidtown forRe-
siance, a client that has used
Park’s company for all of its
projects; the two residential
towers at Keynote; Starling, a
development inKalispell,
Mont.; Canyon Peaks in Fer-

nie, B.C.; Canvas atMillrise;
andAstoria on 10th; plus on-
goingworkwith Streetside
andCardelHomes.
The jobsbeginas soonasa

site is acquired,when initial re-
searchhelpsdecidewhat to
build, unit sizes, price range
and the targetmarket.Being
partof thedevelopment team
ofowner, architects andengi-
neershelpscreatean identity
andorchestrate the launch,
which includeshelpingwith
thedesignofdisplaycentres
andprovidingposters, anima-
tionof touchscreensandcreat-
ingandproducingadvertising.
A good example of the re-

sult of its co-ordination is the
impressive show suite forAs-
toria on 10th in the 999 8th
Street building.
Park figured his original

name of Selling Systems just
no longer represented the
kind ofwork the company is
involved in today—butwhy
SIX?
He lists his company’s six-

step process to research, ad-
vise, integrate, design, launch
and sell in his newpromo-
tional brochure; six is a per-
fect number; and perhaps the
best reason is he’s proud of
his family of six. Fourwork for
the firm,whileTyler is a
schoolteacher and another
son,Marty, is owner of the
two SanRemoRestaurants in
Oakridge andGarrison
Woods and is planning a third
inMcKenzieTowne.

Foundry, the boutique cre-
ative house located in trendy
Inglewood, has been awarded
a three-year contract to de-
sign and produce vacation
guides for Travel Alberta. The
company has beenworking
on the department’s industry

newsletter and conference
material for some time—and
obviously doing a good job.

Thosewho remember the
terrific jobAmyJohnsondid
at theHyattRegencyCal-
garywill be pleased to know
that she has been promoted to
a top position in head office.
She came toCalgary from
Kelowna, B.C., six years ago as
director of catering and con-
vention serviceswhen the ho-
tel opened. Last year, shewas
transferred to theHyattHo-
telO’Hare in Chicago, and
now top brass have just re-
warded hardwork and experi-
encewith her appointment as
the new corporate director of
catering and convention ser-
vices in theChicago head-
quarters—overseeing 225 ho-
telsworldwide.

Have you noticed vehicles
driving around the downtown
core carrying advertising
messages on back and sides
that are continually changing?
They belong to a new com-

pany calledRoadshowAd-
vertising that has been
launched by JodyKorpan,
who says he first noticed
scrolled advertising on a trip
toNewYork about a year ago.
The flatbeds carry the Euro-

pean-mademodules that dis-
play scrolling billboards that
are backlit at night. His dri-
vers patrolwithin a five-kilo-
metre radius of downtown—
trafficwas so slowwhen I
spotted one, I had plenty of
opportunity to check out all of
the advertisers.
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SIX is the perfect number
for real estate consultant

LorraineHjalte, CalgaryHerald
TiffanyArdolino iscreativedirector forher fatherNorbPark,
whohaschangedhisfirm’snamefromSellingSystemstoSIX.
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Shares ofWarnerMusic
GroupCorp., the third-largest
U.S. record company, surged as
much as 21 per centWednesday
after a newspaper report that it
maybe takenprivate and an an-
alyst upgradedhis rating.
The shares,which have lost

more than half their value this
year, jumped $1 to $10.89 at 11:25
a.m. inNewYork StockEx-
change composite trading, after
rising as high as $11.94.
Warner’s ownersmay take

the companyprivate, theNew
YorkPost reportedWednesday,
citing anunidentified source
withinWarner,which is 62 per
cent ownedbyThomasH.Lee
PartnersLP,BainCapital
LLCandProvidenceEquity
Partners Inc.Chief executive
officer Edgar Bronfman Jr.
holds at least three per cent.
Warner spokesmanWill

Tanous said the companyhad
no comment on thePost report.
Warner reportedTuesday a

wider third-quarter loss of
$17million, or 12 cents a share,
because of costs linked to job
cuts and a drop in compact disc
sales. Revenue fell 2.2 per cent
to $804million, as higher sales
of downloads andmobile ring-
tones failed tomake up for the
drop inCDs.
JasonBazinet, an analyst at

CitigroupInc., raised his rat-
ing onWarner shares to “buy”
from“sell” onTuesday.

WarnerMusic denies
report itmay goprivate
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Theway toget at it is tomakean
economicdecision just like in

Europe,where the fuelprices are
sevenoreightdollars agallon

FORDCEOALLANMULALLY,ONGASOLINE TAXES
— SEE STORY BELOW

NOVELTYSNEAKERSFADFADING
Heelys Inc. sharesplunged48per cent to $11.42US inNasdaqStockMarket tradingon

Wednesday after theyweredowngradedbyall six research firms that cover the company.
“Weare throwing in the towel onHeelys.The futureof thebrand is inquestion,” J.P.Morgan
analystRobert Samuels saidofHeelys,whosenovelty sneakers include shoeswithwheels.
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Shareholdersof BBCCEE IInncc..will
voteon theprivatizationof the
companyataspecial share-
holders’meetingnextmonth,
Canada’s largestphonecom-
panyannouncedWednesday.
Andat leastoneanalyst sees

little tostop thedealgoing for-
ward.
Commonandpreferred

shareholderswill gather in
Montreal onSept. 21 tocast
their voteson the$34.8-billion
buyout ledby theOOnnttaarriioo
TTeeaacchheerrss’’ PPeennssiioonnPPllaannBBooaarrdd
andPPrroovviiddeenncceeEEqquuiittyyPPaarrtt--
nneerrss IInncc.. andMMaaddiissoonnDDeeaarr--
bboorrnnPPaarrttnneerrssLLLLPP.
Including theassumptionof

debt, thedeal is valuedat
$51.7 billion, thebiggest cor-
porate takeover inCanadian
history. TheTeachers’ bidwon
outover twootherssubmitted
bygroups ledby theCanada
PensionPlan InvestmentBoard
andCerberusCapitalManage-
mentLP.
Lastweek,TelusCorp.,

Canada’s second-largest tele-
phonecompany, announced it
hasnoplans tosubmitacom-
petingbid forBCE.Telus ini-
tiallywithdrewfromthebid-
dingprocess in June.
TTrrooyyCCrraannddaallll, ananalystat

brokerageMMaaccDDoouuggaallll,,MMaacc--
DDoouuggaallll&&MMaaccTTiieerr inMontreal,
saidhehasa“95percentcon-
fidence rate” thatBCEshare-
holderswill accept thedeal
withTeachers.
Inaconferencecallwithana-

lysts lastweek,BCEchief exec-
utiveMMiicchhaaeell SSaabbiiaa said the
buyoutshouldgosmoothly,
despite stormcloudsover
globaldebtmarkets.

N E W S M A K E R S

TheUnited States should
consider implementing a Euro-
pean-style gasoline tax if it
hopes to deal with energy se-
curity and global warming, the
head of FFoorrddMMoottoorr CCoo.. said
Wednesday.
“Theway to get at it is to

make an economic decision
just like in Europe, where the
fuel prices are seven or eight
dollars a gallon,” Ford chief ex-
ecutive officer AAllllaannMMuullaallllyy
said. “Then our behaviour
would change dramatically.”
The current policy of forcing

automakers tomaintain an av-
erage fuel-economy level
across their product lines is
not sufficient to cut gasoline
consumption and is harming
the industry,Mulally said at an
automotive conference in Tra-
verse City,Mich.
“I’ve never seen amarket-

distorting policy like CAFE
(Corporate Average Fuel Econ-
omy),”Mulally said.
In order to keep average

fuel-economy standards in
line, automakers have been
forced to producemore
smaller cars than there is de-
mand for in order to be able to
produce the larger ones that
customers reallywant, he
said.
While U.S. automakers have

doubled the average fuel effi-
ciency of vehicles on the road
since CAFEwas implemented
in 1975, there are now three
times asmany vehicles on the
road and they are driving four
times asmanymiles, he said.
And the U.S. now imports 68
per cent of its oil, up from28
per cent in 1975.

Sept. 21 vote
set for BCE
buyout
approval

Ford boss
urgesU.S.
to consider
gasoline tax

Michael Sabia AllanMulally
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CEO EdgarBronfmanJr. isone
ofWarnerMusic’sowners.

Oil andGas
Company CloseNet Chg
CdnNat Res 72.22 +2.31

ComptonPete 10.94 +0.20

EnCana 63.73 +0.49

Fst Calgary 5.99 +0.35

Husky Energy 39.58 -0.32

Imperial Oil 46.12 -0.14

Nexen 31.04 +0.06

NikoRes 91.25 +3.19

OPTI Cda 24.40 +1.50

Paramount Res 17.41 +0.18

Petro-Canada 53.26 -0.71

Suncor Energy 96.47 +2.66

Talisman Enrg 18.48 +0.48

WstnOil Sands 37.55 -0.32

Industrials
Company CloseNet Chg
ATCO 1 l NV 57.52 -0.93

Agrium 44.40 +1.03

CdnPacRail 77.93 +0.51

Enbridge 35.77 -0.06

Ensign Energy 18.72 +0.37

Forzani GrpA 21.75 +0.40

Pason Systems 16.07 +0.84

ShawCommBNV 23.75 -0.24

TransAlta 29.94 +0.34

TransCanada 36.93 +0.08

TricanWell 19.57 +0.78

WestJet Airl 16.03 +0.16

Trusts
Company CloseNet Chg
ARCEnrg Tr un 20.10 -0.05

AltaGasIncm 27.28 -0.26

Baytex Enrg un 19.18 +0.02

Big Rock un 18.35 +0.15

Boardwalk REIT 45.90 +0.60

Bonavista Enrg 29.46 +0.36

CCS IncmTr un 44.40 +0.39

CdnOil Sands 33.05 +0.50

Canetic Res un 15.07 +0.12

Enerplus Res un 45.36 +0.85

FordingCdnun 32.97 +0.59

Ft Chicago LP 10.55 -0.02

Inter Pplns 9.40 -0.02

MullenGrp Incm 19.00 +0.22

Newalta Incmun 21.70 unch

Pembina Ppln 16.93 -0.37

PengrowthEnun 18.70 +0.14

PennWest un 31.07 -0.08

Peyto Enrg un 16.45 -0.10

PrecisionDrlng 20.46 -0.24

PrimeWest En 20.75 -0.05

Provident un 12.15 +0.17

SupriorPlus un 13.70 -0.60

Vermilion un 37.70 +0.27

CriticalNumbers
Markets

▲ TSXComposite 197.62 13758.19

▲Dow Jones 153.56 13657.86

▲Nasdaq 51.38 2612.98

▲ TSXVenture 27.16 3030.63

Currency
▲Cdndollar 0.44 95.36US

▲NewYorkGold 4.00 686.30US

Energy
▼West Texas 0.27 72.15US

▼NYMEXgas 0.27 72.15US

POSITIONS IN THECALGARY55 ARE DETERMINED PRIMARILY BY

MARKET CAPITALIZATION. THE LISTINGS ARE REVIEWED ANNUALLY

AND CATEGORIES ARE SUBJECT TO CHANGE.

55Calgary-based companies
trading on the TSX
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